








Workshop 1: New Media and Urban Culture (Feb. 27) 

Locative media and the making of public space
In the second part of the workshop we will discuss how several mobile and locative media practices 
and technologies enable new or di�erent ways of ’space making’. Under what circumstances can 
they be used to create (a new type of?) public space? What could be the role of art in this process? 
And how can urban professional make use of new ways of collecting data (like gps-tracking) in their 
design of public spaces? 
Introduction: Christian Nold

Workshop Participants
Stephen Graham, Christian Nold, Daniel Aschwanden, Jonneke Bekkenkamp, René Boomkens, 
Dimitris Charitos, Christoph Emenlauer, Twan Eikelenboom, Lucas Evers, 
Ana María Fernández-Maldonado, Frank Go, Ina Klaasen, Ole B. Jensen, Eric Kabisch, Arjen Ligtvoet,
Michiel de Lange, Eva Nieuwdorp, Martijn Oosterbaan, René Paré, Heli Rantavuo, Martin Rieser,
Jeroen van Schaick, James Stewart, Taede Tillema, Ginette Verstraete.
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 Workshop 2: Mobile Media, Mobility, and Identity (Feb. 27)

With Tim Cresswell and Malcolm McCullough 
Moderator: Michiel de Lange

In this workshop we will tie together several themes: converging developments in mobile media, 
mobility, and (urban) identities. Can we apply concepts from mobility studies in research about 
new media? In turn, can media studies contribute to understanding of mobility? And what is the 
in�uence of mobile media and mobilities on the construction and experience of (urban) place and 
identity? 

We will discuss existing analyses about mobility, e.g. as proposed by Urry (2000), who proposes four 
kinds of travel: travel of objects, travel of people, virtual travel, and imaginary travel. We will discuss 
the 'new mobilities paradigm' in relation to the 'sedentarist and nomadic metaphysics' 
(Cresswell 2006) from a media perspective. What happens to place making and (urban) identities 
under the in�uence of mobile and pervasive computing? Can technologically mediated mobilities 
be seen as a "fourth place" (McCullough 2004)?

The discussion is split into two thematic parts: 
1) "Mobility turn" in relation to mobile/locative media.  Possible questions are: 
* Mobility (and terms like �uidity, liquidity, �ow, neo-nomadism, etc.) is seen as a central characteristic 
of contemporary life (Cresswell 2006). On the other hand, mobile and locative media re-introduce the 
importance of place, of being somewhere (McCullough 2006). How can we deal with this 
paradox?  19
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* The 'mobility turn' appears to have its origins in concern with changes in physical (geographical) 
space and movements. How can developments in mobile media be integrated into theories of 
mobilities? 
* Similarly, how can media theory - which has tended to portray "the virtual" or “cyberspace” as a 
world set apart - incorporate theories about (physical) mobility? How can we think of the merging 
between digital and physical space as "hybridization" of spaces? 

2) Identity in the 'mobile age'.  Possible questions are: 
* An important aspect of identity is the way we relate to other people, feel (imagined) nearness. 
How do mobile technologies shape nearness and co-presence? 
* Identities have traditionally been tied to (narratives of ) places: being from somewhere, being 
somewhere. How does this change in this age of dominant "mobility-systems"? What kind of new 
narratives are formed around the concept of mobility? 
* A central conceptual pair is dwelling and meeting. Identities can be said to oscillate between 
sedimentation (dwelling in the known) and innovation (meeting, opening up to new in�uences). 
How do mobile media change the character of dwelling and meeting?

Workshop Participants
Malcolm McCullough, Tim Cresswell, Anatole Fuksas, Eric Kabisch, Jutta Hinterleitner, Ginette Verstraeten, 
Rene Boomkens, Martijn Oosterbaan, Ole B Jensen, Bo Stjerne Thomsen, Colleen Kaman, Pat Naldi, 
Lorenza Parisi, Tim Schwanen, Eva Nieuwdorp, Jeroen Timmermans, Martijn de Waal, Monika Codoury, 
Annette Mees, Janine Toussaint, Marion Traenkle. 20



Colophon

Organization
The Mobile City is organized by: 
* 'New Media, Public Sphere, Urban Culture' project at Rijksuniversiteit Groningen (RUG).
* 'Playful Identities' project at Erasmus University Rotterdam (EUR) and University Utrecht (UU).
* Netherlands Architecture Institute Rotterdam (NAi).
 

Conference organizers: Martijn de Waal (RUG), Michiel de Lange (EUR), Oene Dijk (NAi).

Contact
e-mail: info@themobilecity.nl
website: www.themobilecity.nl

Sponsors
The conference organization wishes to thank the following organizations for their �nancial support: 
Netherlands Organisation for Scienti�c Research through the NWO-research program 
Transformations in Art and Culture; Dienst Kunst en Cultuur, city of Rotterdam; Vereniging Trustfonds 
Erasmus Universiteit Rotterdam.



The Mobile City conference - 27 & 28 February 2008

The Mobile City is a two-day conference about locative & mobile technologies, urban culture and 
identity. The Mobile City brings academics, architects, urban professionals and media designers 
together to address the question: what happens to urban culture when physical and digital spaces 
merge?
 

The physical, geographical city with its piazza’s, its neighbourhoods and crossings intersects with the ‘virtual space’ 
of electronic communication-, information- and observation-networks of GSM, GPS, CCTV, UMTS, WIFI, RFID, etc. 
At the same time, the domain of digital space is increasingly becoming physical. An “internet of things” is emerging. 
Another example is the rise of 'pervasive games', digital games with a physical component in urban space. Is it still 
useful or even possible to talk about the city as being only physical? Or about the digital world as purely ‘virtual’ 
(in the sense of 'not real' or immaterial)? The physical city and the spaces of digital technologies merge into a new 
“hybrid space”. Hybrid spaces are shaped by the social processes that concurrently take place in digital and physical 
spaces. What is the in�uence of these developments on the ideas we have of time, space and place, citizenship and 
identity?
 

Locative and mobile media can be understood as interfaces between the digital domain and the city, as bridges 
between the social processes that formerly took place in more separated domains (digital/physical) but are now 
spilling over into each other. The Mobile City will pose the following questions:
 

* From a theoretical point of view, what are useful concepts to talk about the blurring/merging of 
 physical and digital spaces?
* From a critical perspective, what does the emergence of locative and mobile media mean for urban culture, 
 citizenship, and identities?
* From a professional point of view, what does this mean for the work of urban professionals (architects, designers, 
 planners), media designers, and academics?




